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Monitoring Social Media 

•  Before you dive into specific measurements 

•  Monitoring is listening to the chatter 

•  Key words, hashtags 

•  Who is talking, what are they talking about, where are 
they talking?  

•  Helps keep track of  internal success, or competitors 

•  Most importantly, always keep in mind organization 
objectives, S.M.A.R.T. 



Know Your Audience 

•  Who already follows you? 

•  What type of  people does your organization target? 

•  Who do you want to follow you? 

•  Keep an eye on audience growth rate 

•  It doesn’t matter how many followers you have, as 
long as it’s the right followers 



What We Already Know: Raw Data 

•  Followers: easily identifiable, not representative of  
measurement 

•  Reach: Number of  people who saw a post, one 
person per view 

•  Impressions: the amount of  times a post appears on 
a feed, one person can be multiple views  



Engagement 

•  Click through rate 

•  How many people actually click on/stay on the site, post, 
etc.  

•  More than just the numbers 

•  High quality content  
•   Polls 
•  Questions  
•  Run a competition 
•  Current hashtags 
 



Shares and Mentions 

•  The number of  people who are reposting our posts  

•  Use your followers to your advantage 
•  A follower with 10,000 followers who reposts your post 

•  This is exposure rate: number of  followers of  your 
followers 

•  Exposure rate helps identify your influencers  



Keep Tone In Mind 

•  Sentiment 

•  Not all mentions are positive mentions 

•  What is the tone behind the conversation 

•  Look broadly at mentions and pinpoint reoccurring 
keywords 

•  Could help avoid or manage a crisis 

•   Could capitalize on positive conversation 



What to Use When?  

•  If  your goal is measuring… 

•  Awareness: use metrics like reach, and exposure 

•  Engagement: look at metrics regarding retweets, 
comments, replies, and overall participants  

•  Driving traffic to your platform: track URL shares, 
and clicks 



Where to Start 

•  Put all of  your information into a social media audit 

•  Social Media Audit: A series of  steps taken to evaluate and optimize a 
business’s social media profiles and strategies 

•  Broken down into your existing channels, and your audience’s existing 
channels 
•  Audience demographics 
•  Key stats 
•  Analysis 

•  X amount of  competitor channels  
•  Audience demographics 
•  Key stats 
•  Analysis 



Where to Start 

•  Finish your social media audit with a situation analysis 

•  Situation Analysis: 
•  Overview of  all of  your information, comparing and contrasting the 

numbers from your channels and your competitor’s 
•  Helps make sense of  all the numbers and their correlation with current 

social media success or failure 
•  SWOT Analysis 
•  Strengths 
•  Weaknesses 
•  Opportunities 
•  Threats  

  



Social Media Audit 



How to Obtain Measurement Data 

•  http://keyhole.co/ 



How to Obtain Measurement Data 

•  https://www.talkwalker.com/social-media-
analytics-search 



How to Obtain Measurement Data 

•  https://www.cyfe.com/ 



Common Mistakes 

•  Not setting clear objectives, and goals – no goal, 
nothing to measure  

•  Focusing on the wrong numbers, or looking too 
specific – social media is apart of  a bigger picture of  
your company 



Why You Need to Measure 

•  Creates a better understanding of  your audience 

•  Creates a better understanding of  your client’s audience, 
therefore improving your work for them  
•  Helps you keep your client’s client in mind when doing work 

for them 

•  Achieve your organization’s objectives, whether they are 
to: 
•  Increase engagement 
•  Improve customer support 
•  Increase business sales 
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